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ABOUT Us

HolidayCity is an Internet-based accommeodation reservation service,
serving worldwide customers through its B2C websites. It was first
conceptualised in 1998 and was subsequently incorporated as
HolidayCity Pte Ltd in Singapore on 27th September 1999, HolidayCity
is based in Malaysia with offices in Singapore, Sydney, London, New

York, Auckland and Dublin, and currently employs 83 staff.

Presently, HolidayCity offers more than 27,000 hotels in over 1,000
destinations worldwide. In 2005, we recorded more than 190,000
room nights with a transaction value of USD25 million. On average,
HolidayCity attracts more than 1,000,000 unique visitors worldwide
monthly. Our customers come from all corners of the world, with the
majority coming from Europe, the United States, Australia, New

Zealand and Singapore.

A significant behavioural pattern for HolidayCity's customers is the
high percentage of room reservation made by each country’s domestic
travelers. We see many instances where Europeans book hotel rooms

for stay in European destinations. A similar scenario also occurs in the

GRAND-HOTEL CAP DU FERRAT, NICE

United Kingdom, Australia and Singapore.

"
H O Ll DAYC ITY ASPIRES TO BE A WORLD CLASS
ON LI N E TRAVEL RESERVATION SERVICE".

MISSION STATEMENT

) 1. To implement an online reservation system that is easy to use
Ny %&Jj for first time users.
h . To continuously seek and offer attractive discounted product

3. To create a unigue customer experience through the infusion
. of Asian brand hospitality.
DHOLIDAYCITY...WE MAKE IT EASY

Our tagline "...we make it easy" is the driving force behind each
pect of our operations, from making it easy for our customers
to book their rooms using our online system, finding additional

helpful information about their destination on our websites, to

seeking assistance from our Customer Service Officers.
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Houpavary ADVANTAGES

HOLIDAYCITY'S CONTINUQOUS SUCCESS 1S DUE TO SEVERAL OUTSTANDING FEATURES WE OFFER TO OUR

GLOBAL CUSTOMERS ON OUR WEBSITES.

1. Attractive discounted rates

At HolidayCity, we offer attractive
discounted rates on a variety of
accommodations. This is made possible through
the preferential rates offered by our hotel partners
that are directly passed on to our customers.

2. HolidayCity is a fast and easy way to book
accommodation online

We make it fast and we make it easy! With only a
few clicks, our customers can make their
accommodation choices, and reserve and confirm
their rooms on their chosen dates, and at their
preferred rates. They receive instant
feedback on their booking status,
eliminating any waiting period which makes
last-minute travelling arrangement a feasible
option.

3. Payment is made O irectly to the
hotels

Our customers are not required to make any form
of payment online directly to HolidayCity. This is to
ensure their security and ease their worries about
conducting online transactions, particularly for first
time users. Payment arrangement is subject to the
terms and condition of each respective hotel. They
can find out more about the payment details by

accessing the Help section of HolidayCity’'s website.

4. Wide variety of accommodation choices in
more than 400 locations

At HolidayCity, travelers are spoilt for choice. With
over 7000 hotels in more than 1,000 locations, they
have the freedom to choose from @ Variety
of accommodations to suit their
budget and preference. From 5-star hotels in busy
cosmopolitans to intimate resorts in exotic
locations, they would find them all at HolidayCity.

5. Free reservation service with complete
freedom to manage bookings

Our service is free! There is N0 fee
imposed to utilise our system and
furthermore, our customers will be assigned their
very own personal account to manage their
bookings. They are able to make changes,
cancellations or further bookings anytime,
anywhere. Complete freedom is theirs at no cost.

6. No membership required

Our customers do not need to sign up as a
member to use our facilities. They only need to fill
in their personal details once to facilitate any
future bookings. They are guaranteed of a

speedy booking process tne

next time they use our services.

7. Assistance from professional and helpful
Customer Service Officers

Our Customer Service Officers are available to
attend to any inquiry from the customers. They can
call, email or fax their queries and the relevant
response would be sent to them in the shortest
time possible. HolidayCity has also introduced an
‘online chat’ facility on our websites where
customers can interact with our officers in
real-time.

HoLIDAYCITY'S
CUSTOMER
SERVICE TEAM

8. Guest Reviews

The ‘Guest Review’ section contains feedback from
our customers on the hotel facilities, ambience,
service, location, value for money, and other
general comments. There is also an average rating
list for the respective hotel as a useful guide for
potential customers. They are assured of
unbiased opinion and
FEVIEWS from other fellow travellers.




HOLIDAYCITY

INNOVATIONS

Several innovations were
developed to facilitate an efficient
online accommodation reservation
system. Their main objectives are
to provide solutions to several
distinct challenges such as cutting
down the time lapse between
receiving and answering queries
on the availability of rooms,

real-time room inventory, and

instant access to personal account.

HOTEL SATURNIA AND
INTERNATIONAL, VENICE

il

DUXTON WELLINGTON

BALI HILTON INTERNATIONAL

1. Online Reservation System (ORS)

The ORS enables our customers to browse for their hotel room
selections, submit queries and receive instant confirmation on the
room availability. This makes it €ASY for our
customers to make booking online and at their

convenience.

2. Customer Account

Our customers can keep track of their reservation status, make
amendments or cancellation through the ‘Customer Account’
feature. They can gain dCCESS to their individual account
d nytl me and a nyw h EI'e, allowing them the

complete freedom to make any changes to their reservation status.

3. Hotel Management System (HMS)

The Hotel Management System (HMS) allows our hotel partners to
d Uto m at| Cd | | y U pdate their room inventory; to
decrease or increase according to the availability. It is also
convenient for them to manage their online room rate offers

according to the real-time situations.
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Houparary HOTEL PARTNER Locations
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